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Abstract

The Department of Commerce has determined the economy in the creative industry into 14 (fourteen) sectors: (1) advertising
services, (2) architecture, (3) art and antiques market, (4) craft, (5) design, (6) fashion, (7) video, film and photography, (8)
interactive games (9) music, (10) performing arts, (11) publishing and printing, (12) computer and software services, (13)
television and radio, (14) research and development. Mapping of creative industrial areas is done so that the process of guidance
and distribution of assistance from local and central government and the management of the creative industries from each region
focused so that the regions have characteristics in producing the creative industry and can compete in the current era of
globalization. Creative industry in Indonesia began to mushroom in 2007, but many people still do not understand what sectors are
included into the creative industry and its development. With so many people's lack of understanding of the creative industry, it
makes its own homework for the government to socialize the creative industries so that the government seeks to map the creative
industries in Indonesia. Though the creative industry is able to contribute greatly to the Gross Domestic Product (GDP) of an area
and create jobs.

This study aims to further understand the characteristics of creative industries, as well as to identify the constraints and
opportunities faced by creative industry players in Indonesia. To identify and analyze the creative industries used 4 quadrant
statistical methods Location Quadrant (LQ) and Dynamic Location Quotient (DLQ). This study uses secondary data of large and
medium industry statistics as well as small and micro industries in 2010-2013 at Provincial level obtained from the Central Bureau
of Statistics (BPS).

The results of this mapping study will provide a general overview of the creative industries sector that has competitiveness in
every region or province in Indonesia.

Keywords: creative industry, competitiveness and globalization

1. Introduction manufacture and exploitation of intellectual

property

The creative industry is often expressed by various economic
experts as the fourth wave industry after agriculture, industry
and information technology. Although still not widely popular
in Indonesia, the creative industry is often declared a highly
prospective future industry. Based on data of Bank Indonesia
Annual Report 2011 (Strategic Plan Kemenparekraf RI 2012-
2014) the condition of national economic growth sourced
from the sectors of the processing industry, trade, hotels and
restaurants and the sector of transportation and
communication. In all three sectors, the tourism business and
creative industries show a link between the two industries.
The main capital needed in the creative industry is not large-
scale physical capital or large machinery, but a creative and
resilient labor capital, a mix of creativity, expertise, and
individual talent. According to the definition expressed by the
UK Department of Culture, Media and Sports (DCMS),
creative industries are activities that are sourced from the
creativity, skills and talents of individuals who have the
potential to achieve prosperity and employment through the

(UNCTAD, 2008 and Gibbon, 2011).

In some countries, the creative industry plays an influential
role. In the United Kingdom, the pioneer of creative economy
development, shows the growth of creative industries that
affect the industry grows an average of 9% per year. This
figure is far above the average growth of the country's
economy ranges from 2% -3%. Contribution to national
income reached 8.2% or US $ 12.6 Billion and was the second
largest source after the financial sector. This exceeds revenues
from manufacturing industries and oil and gas. In South
Korea, the creative industry since 2005 accounts for more than
manufactures. While in Singapore the creative economy
contributes 5% to GDP or US $ 5.2 Billion. The global
creative economy is expected to grow 5% per year and is
expected to grow to US $ 6.1 Trillion by 2020. In Indonesia,
the development of creative industries contributes
significantly to the economy and employment, and has an
important role in resource empowerment human.
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Table 1: The Development of Indonesia's Creative Industry Year 2010 - 2013 (Millions of Rupiah)

Indicators | Uit [ 200 | 2o | 2012 | 2003 | Aversse
A Gross Domestic Product Based
Valse Added Creative Economy (ADHB) B ilion Rupizh 472055 526.090 578.761 641815 | 35514
(Confribution of Added Valse of Creative Economy to Tozl GDF (ADHE) |Percent 734 710 702 Ti3 713
(Growth of Valse Added Creative Econonry (ADHE) Farcent - 502 447 3,76 509
B. Empbyment Based
Number of Creative Econonry Woders Paope 11493875 | 11.661.900 | 11.799.568 | 11.872.428 |11.706.942
L abor Partic ipation Rate on National Employment Parcent 1062 1063 10,65 10,72 10,65
Growth of Creative Econoiry Wodcers Parcent - 146 L18 062 105
Productivity of Creative Feononry Woders Thovsand Ropah/ Woder of the Vaar 939 430 964.030 085.515 | 1.038.795 | 981955
C. Corporate Activity
Number of Crzative Econonry Companizs C ompamy 5263458 | 5330713 | 5398162 | 5420165 | 5.353.3M
Contribution of Total Companies to Total Business Percent 965 8.0 872 058 0,60
(Grow th of Comporate Number Parcent - 130 125 041 053
'V alse of Faport of Ceative Econoemy I filhion Fupizh 86703035 |105.150.164 | 110.144.803 | 118.968.032 | 107.751.50
Contribution of Export to Total Export Parcent 610 695 551 in 607
Grow th of C=ative Econonmy Exports Parcent - 3,78 471 301 717
D. Based on Household Consumption
'V alve of Housshold C onsemption of Creative Econonty Wilhon Rupiah 642 327358 (707400440 [781.871.935 | B66.542.117 | 745.560.26
Contribution of Household Consumgption of Creative Econonty Pereent 1763 1745 1738 1717 1741
Grow th of Hows ehold Consunption Parcent — 10,15 1051 10,83 10,50

Source: BPS, processed 2017

Based on Table 1 it can be seen that the development of
creative industries from 2010 to 2013 contributed to the
economic growth of Indonesia. Indonesia is one of the
countries that have potential in the development of creative
industries both in the ASEAN region and the world market. It
cannot be separated from the potential of raw materials in
Indonesia are abundant. However, the ability of Indonesian
human resources in technology transfer and creativity is still
relatively low, thus impacting the development of creative
industries that tend to be slow.

2. Literature View
The definition of creative industry based on foreign reference
is as follows: Creative Industries as the manufactures which
have their origin in the individual creativity, skill and talent,
and which have a potential for wealth and job creation through
the generation and exploitation of intellectual property. This
includes: advertising, architecture, art and antiques market,
crafts, design, fashion designer, film and video, interactive
leisure software, music, performing arts, publishing, software
and computer services, television & radio.

From the definition of the Ministry of Trade of RI further

explore how to calculate it, then obtained one method of

calculation quickly by using secondary data that is based on

KBLI (data from BPS). From the data there are 14 subsectors

that can be described the economic contribution figures. Other

definitions related to crater industry are creativity, skill, and
talent, namely:

1. Creativity (or creativeness) is a mental process involving
the generation of new ideas or concepts, or new
associations between existing ideas or concepts.

2. A Skill is the ability or talent to perform a task well or
better than average.

3. Talent is a personal gift / skill.

Some argue that creative economy is the same as creative

industry. Research by the New England Foundation of the

Arts (NEFA) states: Therefore, our definition of the economic
economy is represented by the ‘cultural core'. Excluded are
products or services that result from non-culturally based
innovation or technology. While a broader notion of the
creative economy is valuable to examine, we concentrate on
what can be considered the cultural component of the creative
economy. The center circle, labeled "Cultural Core,"
represents NEFA's new research deficit and is nested within a
broader circle of creative industries. The band around the core
labeled "Cultural Periphery" representing the occupation and
industry categories that may be added to the core to customize
a particular local creative economy study being done.

The creative economy according to Toffler's theory states that
the wave of human civilization is divided into three waves.
The first wave is the century of agriculture. The second wave
is the industrial age and the third wave is the information age.
In the meantime, Toffler just stopped here. But the theories
continue to grow, today's human civilization with sharp
competition and globalization, then enter human beings in the
new civilization era is the fourth wave. Some call it a
knowledge-based economic, some call it a creativity-oriented
economy. According to Howkins (2005: 4) creative economy
is an economic activity in which input and output are ideas.
The essence of creativity is the idea. Imagine only with the
idea capital, a creative person can earn a very decent income.
Ideas that are original and can be protected by HaKI, for
example are singers, movie stars, songwriters.

3. Research Methods

The mapping study on the competitiveness of creative
industries at the provincial level is expected to elaborate the
dynamics and characteristics of creative industries in
Indonesia. The definition of ‘competitive creative industries' in
this study is a group of creative industries that have superior
levels of labor productivity and have high sector added value
growth. Some of the data used in this study are: Industrial
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Output, Total Manpower, Labor Productivity, Industrial
Added Value, and Number of Companies.

The comprehensive availability of data for the creative
industries is the biggest challenge faced in conducting this
study. The limitations of secondary data resulted in a study
that could only be conducted for a certain period of time,
limited to the provincial level, and covering only five
industrial sectors. This study uses secondary data of large and
medium industry statistics as well as small and micro
industries in 2010-2013 at Provincial level obtained from the
Central Bureau of Statistics (BPS). The availability of existing
secondary data, then there are only five groups of creative
industry sectors that can be analyzed are: craft, design,
publishing and printing, fashion, and music.

This study aims to further understand the characteristics of the
creative industry, as well as to identify the constraints and
opportunities faced by creative industry players in Indonesia.
Of the 5 creative industry sectors discussed in the above
mapping study, selected craft sectors were analyzed in more
depth in this survey. The handicraft industry sector is chosen
because it is considered to have an influential contribution in
terms of contribution to the economy, employment, and the
empowerment of local natural resources and Indonesian
culture in a more optimal way. There is no possibility that this
method of study will be used to see the characteristics,
obstacles and opportunities faced by other sectors.

To identify and analyze industries with superior labor
productivity compared to average industrial labor
productivity, used Quadrant static Quadrant (LQ) and
Dynamic Location Quotient (DLQ) analytical tools. In
addition, there is also a classification of sector added value
growth into high, average and low categories. The results of
industry identification with superior labor productivity are
combined in one dimension with added value growth. The
typology approach is used at the end of the process to identify
and analyze the patterns of creative industries competitive in
certain areas, and specifically to see the potential of the
industry to move forward in the future.

All of these provinces have been identified in geographic
mapping studies as provinces with high competitiveness and
strong value chains and have the largest number of creative
craft industry entrepreneurs, both for micro and small and
medium enterprises and large enterprises. The six selected
provinces are: Central Java, DI Yogyakarta, Bali, West Nusa
Tenggara, South Sulawesi, and West Sumatra. In addition,
West Java Province was also adopted because although the
study did not show that the province had a higher
competitiveness than the national average, statistics show that
this province is one of the most influential and highly valued
industrial pockets in Indonesia Strong enough with other areas

that have competitiveness in the handicraft sector. Limitations
of statistical data allow for areas not identified as pockets of
craftsmen and not represented in this study.

The number of samples in each Province is determined based
on a percentage of the total number of companies listed in the
data of Large and Medium Industry and Micro and Small
Industries compiled by the Central Bureau of Statistics (BPS).
Percentage of samples for each Province are as Central Java:
34%, West Java: 24%, Bali: 13%, DI Yogyakarta: 11%, South
Sulawesi: 7%, Nusa Tenggara Barat: 6%, and West Sumatra:
5%.

4. Results and Discussion

The results of secondary data processing for the large and
medium scale creative industries are shown by Table 2 which
provides an overview of the creative industries sector that is
competitive in a number of Provinces in Indonesia. By sector,
the secondary data processing results show that for the
medium and large scale industries, from five creative industry
sectors analyzed, namely the craft industry, design, fashion,
printing and publishing, and music, there are only three
industry sectors that can be categorized as a competitive
industry sector. The three industry sectors are the handicraft,
design and fashion industries. This is indicated by the value of
LQ (Location Quotient), DLQ (Dynamic Location Quotient)
greater than 1 and has a value of GVA (Growth Value Added)
or high added value growth (positive value added growth).
Geographically, the results of data processing also shows that
not all Provinces have a competitive creative industry sector.
The competitive industrial sector is an industry sector that has
a superior level of labor productivity and has a high growth of
sector added value. There are only 10 Provinces with at least
one competitive creative industry sector: West Sumatera,
South Sumatera, Riau Islands, West Java, Special Region of
Yogyakarta, East Java, Banten, East Kalimantan, Central
Sulawesi, Maluku.

This competitive sector of creative industry is supported by
highly qualified workers in their fields and has the potential to
stay ahead in the future. Based on the methodology used in
this study, an industry sector is defined to remain superior in
the future if it has a positive and highly valuable growth trend
in labor productivity over time so it can be predicted to
continue to have that advantage in the future. Skilled, creative
and productive human resources are the basic strengths of
superior creative workforce or creative industry resources, but
to make a superior industrial sector a role for a number of
factors: infrastructure or other institutions such as work
environment, technology, incentives, financial resources,
market access, and regulation that enable a sector to create
high added value from the resulting product.
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Table 2: Competitiveness Analysis 5 Creative Industries Sector Medium and Large Scale

SECTOR West Sumatera South Sumaters Riau Island
Lo DLQ GVA L DLQ  GVA Lg DLG Gva
TRt 282 500 18642 125 256 22049 348 0.03 12152
Dresiz 000 000 000 000 000 0.00 141 3145 12829
Fashion 352 373 3347 083 202 75.00 112 2534 12843
%‘:Tfi;h;"@ & 114 045 2852 227 083 237467 032  -131237  302.889
Music 000 000 000 000 000 0.00 0.00 0.00 0.00
West Java DI Yosvekarts Esst Jave
SECTOR Lg DLQ Gva Lg DLQ GVA Lg DLQ Gra
Craft 134 305  -1094 175 119 5138 107 105 5119
Desizn 083 032 4305 031 1658 104 052 130.60
Fashion 112 145 9353 340 233 10147 130 123 24501
%‘:Tfi;h;"@ & 131 209 23190 116 244 12014 113 031 [1474
Music 027 000 000 000 000 0.00 0.24 D04 1500
SECTOR Bauttn East Kalimantan Central Sulawesi
Lg DLG GVA g DLGQ Gva Lg DLG  GVA
Tan 150 535 67480 N E 547 SE2s¢ 117 1533 1002
Desim 112 0355 2589 0.00 0.00 0.00 0.00 0.00 0.00
Fashion 108 015 3582 151 474 56.65 0.00 0.00 0.00
E‘]’:Tf‘.;hg‘né e 116 016 73671 111 026 4114 251 015 20498
Music 000 000 000 0.00 0.00 0.00 0.00 0.00 0.00
Alalulm
SECTOR Lo  Dlo  cva
Tt 556 132 EEE
Dresign 000 000 000
Fashion 000 000 0.00
Publishing & 113 a7 -32.50
Printing
Mlusic 000 000 0.00

Source: BPS data is processed, 2017

4.1 Handicraft Industry

The competitive and competitive sector of handicraft industry
can be found in almost every province, namely: West
Sumatra, South Sumatera, Special Region of Yogyakarta,
Banten, East Kalimantan, Central Sulawesi and Maluku. The
result of competitiveness analysis on the large and medium
scale handicraft sector shown in Table 3 shows that the labor
productivity of the large and medium scale handicraft industry
in East Kalimantan Province is higher (superior) and has the
potential to keep ahead compared to the average Labor
productivity of the sector in other provinces. The ability of
existing resources also proved quite capable of creating a high
added value growth.

Table 3: Competitiveness Analysis of Craft Industry Sector Medium
and Large Scale

The analysis of the 4 quadrants shown in Figure 1 also shows
that the most competitive and competitive sector of handicraft
industry is in East Kalimantan Province. This is indicated by
the location of the circle representing East Kalimantan
Province located in the quadrant 2 area with the position value
that is getting away from the zero point. The magnitude of the
circle shows the growth rate of added value created by the
handicraft sector in each Province, the larger the circle shows
the higher the growth of added value generated.

19.00
17.00
1500 @
1300
11.00
9.00

1.00
0 @

FROVINCE Lg DL GVA
Wast Bumatera 21458 §.00 16642
South Snmaten 125 156 220 48
Fian Islznd 48 0.03 121512
West Java 134 =303 1024
DI Yogvakara 1.75 112 5138
Ezst Java 1L 143 5118
Bamten 130 535 §7.60
East Ealimantan 504 47 3R4 50
Cemtrz] Bnlawesi 117 1533 1002
Mzlnkn §.56 132 36335

1,00 Q
1.00 ) 9 1a

180 180 280 380 4.80 5.80 6.80 180

Source: BPS data is processed, 2017

Fig 1: Mapping Analysis 4 Creative Industry Quadrant of Large
Scale and Large Scale Industry Sector

Based on the classification of each creative industry sector
that has been done by the Ministry of Trade (2009), the
handicraft industry sector consists of several components of

Source: BPS data is processed, 2017

industrial sub-sector. Referring to the data obtained from BPS
for large and medium scale handicraft industry, it was
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analyzed that the components of handicraft industry sector
which contributed the value of labor productivity and high
added value growth were furniture or furniture industry sub-
sector (industry code ISIC 31001, 31003, 31004), industrial
sub-sector of various handicrafts (ISIC 32903 industry codes),
and knitting industry sub-sector (industry code ISIC 13911,
13134). Then, the result of analysis to the distribution of data
from the sub-sectors of the handicraft industry shows that the
wood-based craft industry, natural fiber, and weaving is the
handicraft sector that dominates the large and medium scale
handicraft business.

4.2 Fashion Industry

Competitive middle and large fashion industry sectors can be
found in five Provinces of West Java Province, Special
Region of Yogyakarta, East Java, East Kalimantan and Riau
Islands. The results of competitiveness analysis conducted on
the large and medium scale fashion industries are shown in
Table 4 which explains that labor productivity of the large and
medium scale fashion industry sector in Yogyakarta Province
is superior compared to other provinces when measured in a
period of time, however if Considering the potential to
continue to excel in terms of labor productivity then the Riau
Islands Province has better competitiveness in the future. The
large and medium-sized fashion industry sector in East Java is
better able to create added value of production than other
provinces. Utilization of technology and innovation in the
production process becomes a supporting factor in increasing
the added value of production.

Table 4: Competitiveness Analysis of the Fashion Industry Sector
Medium and Large Scale

FROVINCE Lg DLG GVA
West Sumatera 352 373 -33.47
Zouth Sumatera 083 anm 7504
Rizn Island 112 2534 198 43
West Java 1.12 143 2353
DI Yogyakansz 340 2133 10147
EzstJava 130 123 24501
Eanten 102 013 3582
Ezst Ealimantan 151 474 5663
Central Bulawesi 00 000 0.00
Llzlnkn i 000 .00

Source: BPS data is processed, 2017

The result of quadrant analysis shows that the most
competitive and large scale industrial sector is located in DI
Yogyakarta Province as measured from current labor
productivity, this is shown in Figure 7 where the location of
the circle representing DI Yogyakarta Province is in quadrant
2 area With the position most distant from the zero point
measured from the X axis representing the LQ value.
However, if measured by the growth of added value, the most
competitive and competitive sector of the large and medium
sized fashion industry is in East Java Province, this is shown
in Figure 6 where the circle representing East Java Province is

larger than Yogyakarta and other provinces. Then there is
Riau Islands Province which has fashion industry sector with
LQ value smaller than Yogyakarta and East Java Province but
has DLQ value which is very high compared to both Province.
The main components of the industrial sub-sector that
contribute to the competitiveness of the fashion industry group
are textile apparel industry sub-sector (ISIC 14111), footwear
and footwear industries (ISIC 15202 and 15201).

o Y 10 1™ 9 il A -‘-0

Source: BPS data is processed, 2017

Fig 2: Mapping Analysis 4 Creative Industries Creative Quadrant
Industry Large and Medium Scale Industries

4.3 Industrial Design

The results of the competitiveness analysis for the large and
medium sized industrial design sector and the 4 quadrant
analysis results as shown in Tables 5 and 8 show that the large
and medium sized industrial design sector in the Riau Islands
Province has a labor productivity that is not very superior at
present Has the potential to excel in the future because it has a
fairly high DLQ value (DLQ = 31.45), then the growth of
added value of production from this sector is also quite high
which is indicated by the large circle size. The main obstacle
faced by this industrial sector to develop is the limited
workforce that has the expertise and specialized knowledge in
the field of product packaging and packaging design.

Table 5: Competitiveness Analysis of Design Industry Sector
Medium and Large Scale

FROVIKCE LG DLG GVA
West Snmatera 000 000 {000
South Sumaters 0.0 000 0100
Fizn Izland 141 3143 12824
West Java 083 4132 4303
DI Yogvakanz 231 1638 5a73
Eztlaz 104 052 13080
Bamten 112 033 158
Ezst Kalimantan 0.0 000 0100
Zzntrz] Zulawesi 0.04 0.00 0.00
Mzlukn 0.04 0.00 000

Source: BPS data is processed, 2017
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Source: BPS data is processed, 2017

Fig 3: Mapping Analysis 4 Creative Industry Quadrant of
Competitive Design of Large and Medium Scale Industries

Overall, the results of mapping analysis of all sectors of the
competitive and large-scale creative industries show that the
majority of competitive creative industries are concentrated in
the islands of Java. The availability of supporting
infrastructures and the ease of accessing raw materials sources
as well as the factors of closeness to markets in big cities,
especially the capital city of Jakarta, seems to be a supporting
factor for the competitiveness of creative industries in
Indonesia.

In an effort to perform descriptive analysis and to identify and
analyze the pattern of creative industry competitive in a
number of Provinces which have been discussed above, the
Classen typology approach is used. The Classen typology
approach is actually more commonly used to find out the
patterns and economic structures of a region or better known
as regional typology analysis (Kuncoro, 2004) I, but in this
study the tool will be used to look at patterns or characteristics
of existing industries with little modification of classifications
and variables Key used. Table 6 shows the typology of a large,

medium-sized industrial sector that is competitive in some
Provinces discussed earlier.

East Kalimantan Province handicraft industry sector included
in the category fast forward and fast growing. This typology
shows that this sector has the potential to develop well
because it is supported by the adequacy of productive human
resources and the dynamic growth of high output. The same
thing happened in West Sumatera, South Sumatera and Banten
provinces. The handicraft industry sector in the Special
Region of Yogyakarta is categorized as an advanced but
depressed industrial sector. This can happen because the level
of labor productivity is relatively lower than the national
average due to several factors, namely the supply (supply or
availability) of abundant labor and work in the handicraft
sector compared with the capacity of the output market
served, as well as the production mode Still relatively
traditional and very limited in access to more efficient
technology resulted in the level of labor productivity to be
under pressure. Nevertheless, on the other hand the market
still responds quite well to the resulting product, as evidenced
by the high output growth. The same condition occurred in
Maluku Province.

The fashion industry sector in West Java and East Java
provinces falls into the category that needs attention. Although
West Java province is famous for the textile industry center
but in general, medium and large scale business actors in this
industrial sector get considerable pressure. The Indonesian
Textile and Textile Industry (TTP) generally faces various
problems. Among the problems are expensive energy costs,
unfavorable port infrastructure, mostly old textile machinery,
and the rise of illegal imported products mainly from China.
Those problems caused The Indonesian Textile and Textile
Industry to run under unhealthy conditions. Operational costs
become relatively expensive, but with relatively low
productivity. It needs an ecosystem that supports the creative
industries to be competitive.

Table 6: Typology of Creative Industry Sector Competitive Large and Medium Industry Sector

PROVINCE Hﬂﬁ:ﬁim Growth Trpalogy
West Sumatera High High Industry Cluster Fast forward & Growing Fast
Sonth Snmaters Hish Hizh Fzst & Fast (rowing Fast Industoy
iz Island High Low Rapidly Growing Industrizl Cluster
West Java Low Low Ralatively Relizbls Industry Closter
DI Yogyakarz Law High Industrial Cluster Forwand But Diepressed
EastJava Low Law Relativaly Relizkls Industry Cluster
Bamtzn Hizh High Fast & Fast Growing Fast Indnstry
Ezst Ezlimantsn Hizh High Fast & Fast Growing Fast Industry
Cemtral Sulawesi Low Low Relatively Relizkls Industry Closter
Azlukn Low Hizh Industrizl Cluster Farward But Depressed

Source: BPS data is processed, 2017

The results of the mapping analysis of the five sectors of the
large-and medium-scale creative industries explained that
sector there are three sectors of creative industry that can be
categorized as competitive, namely the handicraft, fashion and
design industries sector. Furthermore, when comparing the
benefits of labor productivity and the ability to create added

value of overall production and geographical distribution, the
handicraft industry sector has a higher competitiveness than
other sectors. The competitive and large-scale handicraft
industry sector has a wider geographical distribution than the
fashion and design sectors. Furthermore, the fashion industry
sector also has LQ, DLQ, and higher value added values than
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other sectors in almost all provinces.

High LQ and DLQ values show that at present, the handicraft
industry sector has superior labor productivity advantages
over other sectors and has the potential to continue to excel in
the future. However, the characteristics of handicraft industry
sectors that still maintain traditional production patterns are
still an obstacle to potential productivity gains in the future.
This condition is illustrated by the DLQ value of the
handicraft sector which is smaller than the fashion and design
sectors in some areas such as Riau, D.lI Yogyakarta and East
Java. The high growth of added value indicates that the
productivity created by the workforce in the handicraft sector
has been supported by the high and growing market demand
for handicraft products. The growth of added value becomes
an important factor in determining the competitiveness of an
industrial sector and contributes positively to economic
growth.

The competitiveness of large and medium scale handicraft
industries can be found in some provinces, but the most
competitive is in East Kalimantan Province because it has the
advantage of high labor productivity and the biggest added
value growth among other provinces. Typologically, this
province is categorized as a province with a fast-growing and
fast-growing creative industry cluster. This can be interpreted

that the competitiveness of the handicraft industry sector in
East Kalimantan province is supported by productive human
resources and high output growth.

The analysis of the competitiveness of small scale and micro
scale of creative industries are small and medium scale
industries and small scale industries. Production capacity in
each business tends to be smaller. Creative industries are often
associated with small and micro-scale industries or SMEs
because the creative industries endeavor to utilize creativity
and innovation from a limited number of human resources.
Creative industries are also associated with many SMEs
because many creative industries are start-up business actors,
is business actors who are just starting a business.
Competitiveness and mapping analysis methods conducted for
large and medium industry data are also applied for small and
micro data industry. Sector, the results of the analysis data
show that from five creative industry sectors analyzed, there
are only sectors of creative industry that can be classified as
competitive, namely handicraft, fashion, design, and printing
and publishing. Geographically, the results of the analysis data
show that only 10 provinces, West Sumatra, South Sumatra,
Jakarta, West Java, Central Java, DI Yogyakarta, East Java,
Banten, Bali, West Nusa Tenggara, and South Sulawesi. The
results of the analysis data are summarized in Table 7 below.

Table 7: Competitiveness Analysis 4 Creative Industry Sector Small and Micro Scale

West Sumatera South Sumaters Lampung
SECTOR Lg DLQ LQ DLQ Lg DLQ
Craft 094 35 130 {004y 078 048
Diesizm 313 034
Fashion 213 1.13 181 147 155 055
Publishins &
Printing
Jakarts West Java Central Java
SECTOR g DLG Lyg DLY g DL
Craft 141 D648 111 074 123 1.73
Diesizn 298 213 157 0e2 2.70
Fashion 1248 2.44 132 157 1.71 051
Publizshing & 0086 215 387 202 034 244
Printing
DI Yozyvakarta Enst Java Banten
SECTOR L DLQ LQ DLQ L DLQ
Craft 145 103 077 1.18 044 009
Diesizn 127 [+ Bl 305 324 7.02 72
Fashion 139 1401 1.72 1.15 083 133
Publishing & 064 o3 023
nting
Bali NTB South Sulawesi
SECTOR Lg DLQ LQ DLQ Lg DLQ
Craft 166 13 122 153 157 1.60
Diesigm
Fashion 154 a9 0.BE 123 121 104
Publishing & 018 264 441 0.6l
Drinting

Source: BPS data is processed, 2017

A. Handicraft Industry

Competitive micro and small scale handicraft industries can
be found in Central Java Province, Yogyakarta, Bali, West
Nusa Tenggara and South Sulawesi. The result of
competitiveness analysis conducted on small and micro scale
handicraft shown in Table 8 shows that the most competitive
handicraft industry sector is in Bali Province if it is measured
from labor productivity. This is indicated by the higher LQ

and DLQ values compared to the handicraft sector in other
provinces.

The value of LQ provides an overview of labor productivity
advantages in a single point of analysis time. The LQ scores
of small and medium scale handicraft industry in Bali
Province have higher LQ value than other provinces, it is
explained that the productivity of the handicraft workforce in
Bali Province is superior compared to other provinces if
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measured in one period of analysis in year 2013.

Higher DLQ values than other Provinces explain that the
potential for the development of labor productivity in the
handicraft industry sector in Bali Province is superior
compared to the potential for the development of labor
productivity in the handicraft industry sector in other regions.
If this condition can be maintained or continuously improved
with the support of a number of factors such as innovation,
technology use, effectiveness and efficiency of production,
then the handicraft industry sector in Bali Province will excel
in the competition ahead.

Table 8: Competitiveness Analysis of Handicraft Industry Sector
Small and Micro Scale

FEOVINCE L DL
Weast Bnmaters a4 135
Zonth Snmaters 130 004
Lampuns .78 044
Jakanta 141 648
Weast Java 111 .74
Cemtral Java 123 173
DI Yogyakana 145 1403
Ezst Java 077 188
Bald 044 {004
WNIB 1464 1.73
Zouth Snlawresi 122 153

Source: BPS data is processed, 2017

The analysis of the 4 quadrants shown in Figure 4 also shows
that the small and micro handicraft industry sector in Bali
Province has a high competitiveness compared to other
provinces, seen from the location of the circle representing
Bali Province in quadrant 2 area with the position value
Further away from the zero point LQ> 1 (1.66) and the value
of DLQ>1 (1.73).
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Source: BPS data is processed, 2017

Fig 4: Mapping Analysis 4 Creative Industry Quadrant of
Handicrafts Competitive Micro and Small Scale Industries

The small and micro handicraft industry sector in Yogyakarta

Province seems to have a larger value-added growth compared
to other provinces, indicated by the amount of circle
representing DI Yogyakarta Province. Although the
superiority in terms of labor productivity from the Province is
still lower than that of Bali Province, but the handicraft
industry sector in Yogyakarta Province is more able to create
high added value of production. Creation of the added value of
production of an industrial sector is essential to make a
positive contribution to the economy in the region as well as
nationally.

B. Fashion Industry

Competitive micro and small scale industry sectors can be
found in West Sumatera, South Sumatera, Jakarta, West Java,
D.l Yogyakarta, East Java, and South Sulawesi. The results of
competitiveness analysis conducted on the small and micro-
scale fashion sectors shown in Table 9 show that the most
competitive fashion industry sector is in West Sumatera
Province when measured from labor productivity at the
moment, as seen from the LQ (LQ = 2, 13) higher than other
provinces. However, in the future the potential advantage of
the development of labor productivity of the fashion industry
sector in West Sumatera Province is still less than that of
Jakarta Province, which is seen from DLQ of Jakarta Province
which is higher than DLQ value of other Province (DLQ =
2,64).

Table 9: Competitiveness Analysis of the Fashion Industry Sector
Small and Micro Scale

FEOVINCE Lg DL
West Bnimaters 213 113
Zounth Sumetera 181 247
Lampung 155 055
Jakartz 124 244
West Java 132 157
Cemtral Java 171 051
DI Yazyakartz 132 1101
East Java 1.72 1.15
Bzli 083 033
NTE 154 074
Zonth Snlawesi 088 123

Source: BPS data is processed, 2017

The analysis of the 4 quadrants shown in Figure 5 also shows
that the small and micro scale industry sectors in West
Sumatera and Jakarta provinces have a high competitiveness
compared to other provinces if measured from LQ and DLQ
values, as seen from the location The circle representing the
two Provinces is in the quadrant area 2 with the position value
increasingly away from the zero point of the x and y axes.
However, in Figure 5 also shows that the circle representing
Yogyakarta Province is the largest. This shows that if the
measure to the growth of added value, the most competitive
sector of small and micro scale industry is in DI Yogyakarta
Province.
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Fig 5: Mapping Analysis 4 Creative Industry Fashion Quadrant
Competitive Micro and Small Scale Industries

C. Industrial Design

Competitive micro and small scale design industries can be
found only in two provinces, West Java and East Java. The
results of competitiveness analysis conducted on the small and
micro design sectors shown in Table 10 show that the design
industry sector in East Java Province is superior compared to
West Java when viewed from the labor productivity advantage
measured at this time (viewed from the value of LQ) And also
measured its potential for future time (judging by the value of

DLQ).

Table 10: Competitiveness Analysis of Design Industry Sector Small
and Micro Scale

FROVINCE

West Sndmaters
Sonth Snimetera

l—|
(s
9
E ]

(21 1]
o

4

n n

n n
Lampung 313 0354
Jakoarta 228 na
West Jawva 2.13 157
Cemrrzsl Java 092 2.7
DI Yogralkasta 127 LU
Ezst Java 305 324
Bazli 7102 072
NTE n'a n'a
Sonth Snlawresd n'a n'a

Source: BPS data is processed, 2017

The analysis of the 4 quadrants in Fig. 6 shows the circle and
circle positions representing the small and micro design
industry sectors in West and East Java provinces. The position
of the circle representing East Java Province is in quadrant 2
and further away from the zero point measured from the x and
y axis compared to the circle representing West Java Province.
This shows in the 4 quadrant analysis of the competitiveness
of the design industry sector in East Java in terms of labor
productivity advantage. Figure 6 also shows that the circle
representing West Java Province is larger than East Java, thus
explaining that the small and medium scale design industry
sector in West Java Province is better able to create greater
value added growth.
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Source: BPS data is processed, 2017

Fig 6: Mapping Analysis 4 Creative Industrial Design Quadrant
Competitive Micro and Small Scale Industries

D. Publishing and Printing Industry

Other sectors that are competitive are the publishing and
printing industry sector. Based on secondary data processing,
competitive publishing and printing industry sector only found
in West Java Province. Table 11 below also confirms that the
results of competitiveness analysis from the publishing and
printing sector of small and micro scale shows that this
competitive industry sector is found only in West Java
Province seen from LQ and DLQ values of magnitude more
than 1. in Table 11 It is also seen that in other provinces such
as Jakarta, Central Java, East Java, and NTB only visible
potential employment productivity advantages in the future
but not at present (DLQ value 1 but LQ <1), thus not meeting
the definition accordingly Methodology as a competitive
industry sector. And the provinces of South Sulawesi and
Banten show the opposite condition, which has a static labor
productivity advantage that is measured at one time point (LQ
value 1 but DLQ value <1).

Table 11: Analysis of Industry Sector Competitiveness Small and
Micro Scale Publishing and Printing

FREOVINCE Lg DL
West Snmatera n'a n'z
South Sumaters n'a n'a
Lzmpunsz n'a n'a
Jakartz .06 a15
Weast Tava 387 202
Contral Tava 034 222
DI Yazvakarts n'a nz
Ezst Java 64 n'z
Ezli 23 023
NTEB n'a n'a
z onlawresi .18 264

Source: BPS data is processed, 2017

The result of 4 quadrant analysis in Figure 7 for small and
micro scale publishing and printing sector in West Java
Province also illustrates that besides having competitiveness
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in terms of labor productivity advantage, this sector also has
positive value added production. This condition is illustrated
by the position of the circle representing the competitiveness
condition of the publishing and printing industry sector in

West Java Province located in the second quadrant with the
position increasingly becoming zero and X and Y axis lines,
and having a large circle.
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Source: BPS data is processed, 2017

Fig 7: Mapping Analysis 4 Creative Industry Quadrant Publishing and Printing Competitiveness of Small and Micro Scale Industries

Overall, Figure 8 shows the results of a mapping analysis of
the creative industries of micro and small scale
competitiveness, namely that most of the competitive creative

industries sector is located in the islands of Java and also the
island of Sumatra.

e -
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el A Balh

Source: BPS data is processed, 2017

Fig 8: Location of Creative Industry Competitiveness Small and Micro Scale in Indonesia

Table 12 shows the typology of a competitive micro and small
scale industrial sector in several Provinces discussed earlier.
Typologically, there are two Provinces with small and micro-
scale creative industries that can be categorized as fast
growing and fast growing industrial category, Central Java
and Yogyakarta. It can be interpreted that the creative
industries (measured by 4 competitive industrial sectors: craft,
fashion, design, printing and publishing) in both provinces

have productive human resources and are able to create high
value-added growth. The fast-growing and fast-growing
industry pattern is an ideal industry characteristic. This pattern
is shown in the ability of industry players to create added
value growth while output growth is also high as one indicator
that the industry still has good market prospects. The high
growth of added value indicates that the existing industry is
quite dynamic in anticipation of existing business competition.
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Table 12: Typology of Creative Industry Sector Competitiveness Small and Micro Scale Industries

FROVINCE Labor Productivity Growth Typolozy

Wast Snmaters Law Law Belativaly Relizbls Indnstry Closter
South Snmaters Low High Industrial Cluster Farward ButDepressed
Takarta High Low Fapidly Growing Industrial Cluster

Wast Javz Hizh Law Bapidly Growing Industrial Clnsber
iZeniezl Java Hizh Hizh Fast & Fast Growing Fast Industry

DI Yomrskars Hizn Hizn Fast & Fast Growinz Fast Industry
EastJzva Low Hizh Industrial Cluster Forward ButDepressed
Bzli Hizh High Fast & Fast Growing Fast Industoy

NTE Law Law Balativaly Belizble Indnsry Closter
South Sulawssi Hizh Law Fapidly Growing Industizl Clustss

Source: BPS data is processed, 2017

The results of the mapping analysis of the five sectors of the
small and micro-creative industries explain that sector, the
handicraft and fashion industries are scattered in almost all
provinces and these two sectors have high competitiveness
compared to other sectors. However, if the benefits of labor
productivity are seen not only in one time period of analysis
measured based on the LQ value, but also on the potential for
labor productivity to remain superior in the future, and to pay
attention to the growth of added value that can be produced,
the handicraft industry sector Small and micro scale has a
higher competitiveness than the fashion industry.

The fashion industry sector is classified as a pre-eminent
sector if measured in one analysis period (in 2013) but when
considering the trend of labor productivity development, the
handicraft sector shows the potential to continue developing in
the future dynamically. The small and micro scale handicraft
industry that has the highest competitiveness based on the
superiority of labor productivity is in Bali Province.

The result of competitiveness analysis also shows that small
and micro scale handicraft sector has been able to create
higher value-added production growth from other sectors, this
condition can reflect that the market demand for Indonesian
handicraft product is very high. The small and micro scale
handicraft industry with the highest and the highest added
value added dynamic is in DI Yogyakarta Province.

5. Conclusion and Recommendation

5.1 Conclusion

The analysis of the competitiveness of creative industries in
this study can only be done on five sectors of the creative
industry based on the availability of existing data, such as
handicraft, fashion, design, publishing and printing, and
music. The results of competitiveness analysis for medium
and large scale creative industries as well as micro and small
scale creative industries show that the handicraft sector shows
higher competitiveness compared to the other four creative
industry sectors when viewed from the value of LQ, DLQ and
added value growth.

Geographical mapping for large and medium scale handicraft
industry shows that the most competitive handicraft sector is
located in East Kalimantan Province because it has high
productivity of labor productivity (seen from LQ and DLQ
values) and the largest growth of added value in Among other

Provinces. While geographical mapping for small and medium
scale handicraft industry shows that the craft sector that has
the highest competitiveness based on labor productivity
advantage (seen from LQ and DLQ) is in Bali Province and
the most competitive handicraft sector is measured from the
growth of value Added the highest in the province of DI
Yogyakarta

The total contribution of creative industry production to 15
subsectors nationally in 2011 amounted to 526,999 Billion
Rupiah, or only about 7% of national PDB (7,419,187 Billion
Rupiah). In particular for the handicraft industry sector, the
total national production contribution in 2011 is 79,517
Billion Rupiah, or about 1% of the national GDP. Regionally,
the total production of large and middle scale handicraft sector
in East Kalimantan Province in 2011 amounted to
288,294,000, or only about 0.07% of East Kalimantan's PDRB
(391,761 Billion Rupiah). Meanwhile, the production value of
small and micro handicraft sector in Bali and Yogyakarta
Province in 2013 is 21.9 Billion Rupiah and 96.5 Billion
Rupiah or around 0.02% (94.555 Billion Rupiah) and 0.15%
(63,690 Billion Rupiah) Of their respective GDP.

Anecdotally, the above illustrates that, although the handicraft
sector is the most competitive creative sub-sector of medium
to small scale among the other 4 creative sub-sectors, its
contribution compared to other industry sectors is still
relatively small. On the side of business creation and
employment, this sector on a large and medium scale has 9
businesses with 980 workers, and 128,209,531 of value added
in East Kalimantan in 2011. on a small and micro scale, for
the Province of Bali in 2013, The sector has 806 businesses,
with 2,430 workers, and 10.4 Billion Rupiah of added value,
while for DIY province this sector has 524 businesses, with
1,616 labor force, and 7.1 Billion Rupiah added value.

5.2 Recommendation

Based on the results of regional or provincial mapping for the
creative industries of both large and medium scale, small and
micro, it is expected that the mapping of creative industries is
local and central government can focus more on how to
coaching the creative industries in each province that has the
dynamics and characteristics of different, So that in coaching
and distribution of financing can be adjusted to the
characteristics of each region or province in Indonesia. Local
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and national governments can also review various programs
and policies related to the creative industries in Indonesia,
particularly in financing aspects and can provide options or
recommendations to advance and improve access to financing
the creative industries in Indonesia.
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